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to place, measure, pack and stack cans at 
the end. Some staff finished their shift quite 
overcome by the generosity displayed that 
day. 

Major Gifts, Deferred Giving 
and the"whole works 
If I say that time is the major impediment to 
further diversification of our fundraisin9 mix, 
then I expect that I would join the majority 
of fundraisers. ~I knew when I joined PSO 
that starting a major gifts programme and 
seeking bequests were two of the most 
important ways to grow our philanthropic 
income. But it took until earlier this year for 
me to get these programmes underway. I 
could have begun in a small way earlier on, 
but I didn't want to start to engage with the 
donors in a manner that 'I couldn't commilt to 
sustain. 

Supported by our fundraising results to date, 
I made a proposal to the Board to fund more 
staff for my department. This they agreed 
to and, to cut a long story short, I now have 
staff dedicated to Major Gifts, Deferred 
Giving and Trust solicitations. Although 
it is early days, the fruit of the personal 
visitation is already apparent. Our donors are 
delighted to be visited and thanked for their 
support. We will shortly launch a bequest 
event where we can thank the many people 
who now have PSO in their Wills. One of our 
donors has offered the use of his land for 
a community garden initiative. He will soon 
see first-hand the result of his philanthropy 
when the site is covered with young people 
learning skills from the older generation. 
Good relationships are being nurtured and 
yes, it does take time, but we've made a start 
and it's a good one! 

Sign of the Times 
A recession can be the best of times and the 
worst of times. As a social service agency, 
Presbyterian Support has been confronted 
these last 18 months with the greatest need 
we have seen since the benefit cuts of the 
1980's. However, along with that, we have 
seen remarkable generosity and community 
support. We will emerge stronger and 
with a more di,versified and less vulnerab'le 
fundraising mix and the income that goes 
along with that. In the five years I have 
been here we have more than doubled our 
fundraising income. Our target for the current 
financial year is $1.2 million. Can we do it in 
the midst of the global financial crisis? I'll let 
you know. It's another step on the journey! • 

the fundraising ferret 
CanTeen has expanded their fundraising capacity 
with the appointment of James Sutherland to the 
position of Fundraising Executive. James explains 
that the new role was created to set-up and manage a 
national grant funding program, to support and develop 
existing regional funding and track all grant activities. He 
will also be helping the General Manager Marketing and 
Fundraising with the development and implementation of CanTeen's 
Alumni Programme and there will also be other fundraising activities 
such as supporting CanTeen's Bandanna Challenge, Christmas Card 
and Direct Mail campaigns. James will be supporting the fundraising 
work of thirteen CanTeen regional centres and working with a team 
of four at their National Office in Auckland. Prior to joining CanTeen, 
James was with Youthline for two and a half years, initially as Funding 
Admifi'listrator and then as Funding Coordinator where he had 
responsibility for coordination of Youthline's Auckland, Palmerston 
North, Southland and National grants calendar and reporting processes, 
direct mail campaigns, contract administration, contract tendering and 
various fund raising activities including events support, sponsorship 
proposals, merchandise and project support. Before the Youthline stint 
James graduated from AUT with a Bachelor of Communication Studies, 
including a major in Creative Industries and a minor in Public Relations. 
"I'm really looking forward to the challenge of helping CanTeen build a 
National funding program that will develop new and build on existing 
levels of funding support through grants and other non-commercial 
funding opportunities." says James.• 

When Mary Jane Boland told her friends and 
colleagues that s'he was resigning her role as deputy 
editor of The Listener to take up the role of Fundraising 
and Communications Mana,ger at Auckland's 
The Hearing 'House, the response from many was, 
"Are you mad?" After 17 years in journalism, Mary Jane 
considered it was time to try something new and this 
position appealed for several reasons - "I liked a challenge (so, no, it 
wasn't madness), it's a fabulous organisation that permanently improves 
the lives of deaf and hearing-impaired children and there's a nice mix 
of fundraising and communication work - such as driving publicity for 
Loud Shirt Day and our annual appeal. Plus it opens new doors for 
me in the future and will give me a who'le range of new skills." Previous 
journalism roles for Mary Jane have included chief reporter at the 
Sunday Star-Times as well as the deputy editor position at The Listener. 
Those roles included writing, managing staff, liaising with a wide range of 
people, and strategic planning. Her role at The Hearing House is a solo 
fundraising role, responsible for raising money via a range of sources, 
public relations and communications works, which includes raising the 
profile of the organisation. "Working in this ro'le has so far been fantastic. 
There's heaps to learn and, as a fairly creative person, II've got ots of 
ideas about how to find new sources of funding for The Hearing House. 
The staff are fabulolUs and my chief executive, Scott Johnston, is very 
supportive of new ideas and a great person to deal witlJl as he has a 
fantastic grasp of events, strategies and the financial side of things." 
Mary Jane says, "Plus we all enjoy a laugh. I'm hoping to really make my 
mark on this sector - fingers crossed - so watch this space!" • 

The Editor of The Fundraising IFerret is always pl'eased to hear who 
is new to fundraising and who has moved within the industry. All 

leads to The Ferret at tony@tpassoc.co.nz 
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