
. 

However, middle income people are slightly more 
likely to volunteer than those on low or high incomes. 

•	 The percentage of people making ad hoc donations 
is relatively consistent across personal and household 
incomes, apart from in the lowest income brackets. 

•	 People with high personal or household incomes are 
more likely to make committed donations. 

Figure 3: Sub sectors by levels of volunteering, ad hoc and 
committed donations 

Percenrage of people 10 years and over. Z007 

Arts and Culture 

Political Organisations 14 Sports Clubs 
Religious Activities U Marae 

Env;ronmental	 Other Clubs/Community Organisations 10 

Animal Welfare and Rights Preschool 

Primary/Secondary Education Fair Trade Practices 

Child Sponsorship Tertiary Education 

Hospitals/RehabilitationDisaster Relief 

Hospice)ervices for People with Disabilities 

60 

55 

SO 

45 

go 40 
o 
<;. ]5 

'0 
~ ]0..
 
E 25..
 
u 
~ 20... 

IS 

10 

o 
Up To SlO.OOI - S20,OOI - BO,OOI - S40,OOI - SSO,OOI - S60,001 - More Than 

SlO,OOO S20,OOO BO.OOO S40,000 SSO,OOO S60,OOO SSO,OOO SSO,OOO 

Personal Income 

Giving and volunteering by 
household income 

Figure S: Household income by volunteering, ad hoc and committed donations 
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James King, author of the report, told Fundraising New 
Zealand "lf you compare the data from the first How 
do New Zealanders give? report to the data in this 
supplement, it seems that age and sex are the more 
important drivers of generosity, rather than income 
or ethnicity. There are differences in volunteering and 
donating patterns between different income and ethnic 
groups, but when you stand back and look at total 
support, it is age and sex that drive the overall pattern." • 
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Continued from page 5 - Just another speed bump? 

been focused on the registration of the 23,000 charities, 
and that the financial information on any charity is now 
displayed on their website for anyone to view, ".. .all the 
information is there for you to make your own judgment." 
Whilst I am one of the greatest critics of how the majority of 
charities present their financial information on fundraising 
- it seems in order to ensure the actual amount of 
fundraising income and the cost of fundraising cannot 
be ascertained - I don't believe that a simple reference 
by Garrett to look at annual financial returns is adequate 
for the public to measure performance and identify 
irregularities. I believe that they - the Charities Commission 
- need to be more active in addressing the real issues 
that confront the fundraising aspects of the charity sector. 
Perhaps this is a case of multi-tasking. Why couldn't the 
Charities Commission have been active on other aspects 
of its stated role: 'promote public trust in charitable 
organisations' and 'provide education and assistance to 
the charitable sector' and 'encourage best practice in 
governance and use of resources' etc. -from day one? 

The ability of the public to 'make judgment' and 'identify 
the cowboys' when looking at the activities of any charity, 
and for the many organisations and fundraisers to 'avoid 
the speed bumps' may, sooner rather than later, require the 
Charities Commission to exert a greater level of leadership 
and guidance than is being displayed right now.• 

Continued from page 9 - Fundraising in the Heartland 

sophisticated ways of engaging your donors than a 
double-sided, photocopied survey - but for us it worked. 
In the next issue of the newsletter, I reported back on the 
survey and took some of the suggestions on board. 

You will note that the Donor Rights Policy is dated 
December 2005 - this was the date when my little 
experimental policy was adopted by the Board of 
Presbyterian Support and included in our Board 
Approved policies. This was a major triumph as it 
effectively establishes a philanthropic culture throughout 
the organisation, from the Board down. It means that 
we don't have to debate the important facets of our 
fundraising strategies. And that is very important, 
because if you're going to keep pushing ahead, Boards 
are prone to get a little resistant from time to time! 

Next article 
We wHllook at the important issue of donor motivation, 
my first postal acquisition appeal, the role of face-to­
face asking in our plan, and the introduction of national 
branding for our child, family and community services.• 
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